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COALESCING  OF  NATIONAL  MARKETS 

The  12  European  national  markets  are  today  very 
different.  Not  just  because  they  speak  different 
languages  and  have  different  cultures,  but  also 
because  they  have  different  attitudes,  and  traditions  in 
buying  computer  software  and  services. 

How  are  they  likely  to  come  together  as  a  Single 
Market  in  the  1990s?... Or  will  they  stay  separate 
national  markets  for  many  years? 

INPUT'S  experience  and  research  in  the  computer 
software  and  services  industry  will  be  used  to  forecast 
and  discuss: 

•  Overall  market  growth  from  1989  to  1994  by 
individual  national  states 

•  National  differences 

•  Key  industrial  sector  opportunities 

•  The  competitive  environment 
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COMPUTER  SOFTWARE  AND 
SERVICES  INDUSTRY 

•    Software  Products 

•    Professional  Services 

•    Systems  Integration 

•    Turnkey  Systems 

•    Processing  Services 

•    Network  Services 

•    Customer  Services 

ORDERING  INFORMATION 

To  order,  please  fill  out  the  enclosed  order  form. 
Alternatively,  call  or  fax  any  INPUT  office 
detailed  overleaf. 
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—  The  European  Computer  Software  and  Services  Industry 


The  Challenge  of  the  Single  European  Market 


THE  SINGLE  EUROPEAN  MARKET 

The  wheels  have  been  set  in  motion  for  the  creation 
of  the  second  largest  consumer  market  in  the  world 
during  the  1990s — the  European  Single  Market. 

The  evolution  of  the  12  Member  States  into  the 
Single  Market  will  not  happen  overnight.  The 
programme  of  legislative  and  regulatory  changes 
already  underway  and  continuing  up  to  the  31st 
December  1992  is  only  the  first  of  a  number  of  crucial 
changes  to  the  European  environment. 

Paying  specific  attention  to  the  computer  software 
and  services  industry,  INPUT  reviews  and  analyses 
in  this  report: 

•  The  historical  development  of  the  concept  of  the 
European  Single  Market 

•  The  planned  changes  to  remove  crucial  barriers 
within  the  European  Community 

•  The  likely  impact  on  different  industrial  and 
service  sectors 

•  The  programmes  already  established  by  the 
European  Commission  to  assist  in  this  change 

•  Specific  1992  legislation  aimed  at  the  computer 
software  and  services  industry 


SUBSCRIBERS  TO  THE 
RESEARCH  STUDY  WILL  BE  ABLE  TO: 


•  Understand  the  new  opportunities  and 
threats  of  the  single  European  market 

•  Evaluate  the  actions  of  competitive 
vendors  in  positioning  their  businesses 

•  Plan  the  best  European  strategy  based  on 
a  detailed  assessment  of  the  legislative 
and  regulatory  impacts  on  the  software 
and  services  market 


TYPES  OF 
VENDORS 


VENDOR  ACTIONS 

What  have  computer  services  vendors  done  today  in 
preparation  for  the  European  Single  Market  of 
tomorrow? 

What  are  they  planning  to  do? 

What  will  be  the  specific  impact  on  the  computer 
software  and  services  industry? 

What  new  opportunities  will  be  opened  up  after  1992? 

INPUT'S  survey  searches  out  what  vendors  are 
actually  doing  today: 

•  Internal  reorganisations,  re-education  of  staff  and 
new  recruitment  policies 

•  New  relationships  with  external  organisations 
through  collaborative  agreements,  joint  ventures, 
acquisitions  and  mergers 

•  Co-operation  with  Brussels  and  involvement  in  EC 
projects  and  working  groups 

EUROPEAN  STRATEGIES 

How  do  vendors  see  that  they  should  change  their 
strategies  for  the  post-1992  era? 

Should  they  become  more  European,  and  if  so,  how? 

INPUT'S  research  identifies  key  strategies  for  different 
types  of  vendors  towards  the  Single  European  Market. 
In  particular,  it  looks  at: 

•  Equipment  vendors  and  independent  services 
vendors 

•  U.S.  versus  European  vendors 

•  Transnational  versus  pan-European  versus 
national-only  vendors 

•  Different  software  and  service  sectors 


About  INPUT 


INPUT  provides  planning  information,  analysis,  and  recommendations  to 
managers  and  executives  in  the  information  processing  industries. 
Through  market  research,  technology  forecasting,  and  competitive 
analysis,  INPUT  supports  client  management  in  making  informed 
decisions. 

Continuous-information  advisory  services,  proprietary  research/ 
consulting,  merger /acquisition  assistance,  and  multiclient  studies  are 
provided  to  users  and  vendors  of  information  systems  and  services 
(software,  processing  services,  turnkey  systems,  systems  integration, 
professional  services,  communications,  systems /software  maintenance 
and  support). 

Many  of  INPUT'S  professional  staff  members  have  more  than  20  years' 
experience  in  their  areas  of  specialization.  Most  have  held  senior 
management  positions  in  operations,  marketing,  or  planning.  This 
expertise  enables  INPUT  to  supply  practical  solutions  to  complex 
business  problems. 

Formed  as  a  privately  held  corporation  in  1974,  INPUT  has  become  a 
leading  international  research  and  consulting  firm.  Clients  include  more 
than  100  of  the  world's  largest  and  most  technically  advanced  companies. 


Offices 


North  America 


International 


Headquarters 

1280  Villa  Street 


Europe 

Piccadilly  House 
33/37  Regent  Street 
London  SW1Y  4NF,  England 
(01)  493-9335 

Telex  27113  Fax  (01)  629-0179 


Mountain  View,  CA  94041 
(415)  961-3300 

Telex  171407  Fax  (415)  961-3966 


New  York 

959  Route  46  East,  Suite  201 
Parsippany,  NJ  07054 
(201)  299-6999 

Telex  134630  Fax  (201)  263-8341 


29  rue  de  Leningrad 
75008  Paris,  France 
(16)  44-80-48-43 


Paris 


Fax  (16)  44-80-40-23 


Washington,  D.C. 

8298  Old  Courthouse  Rd. 

Vienna,  VA  22182 

(703)  847-6870  Fax  (703)  847-6872 


Japan 

FKI,  Future  Knowledge  Institute 

Saida  Building, 

4-6,  Kanda  Sakuma-cho 

Chiyoda-ku, 

Tokyo  101,  Japan 

(03)  864-4026  Fax  (03)  864-4114 
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Order  Form 

INPUT'S 
Research  Studies  

The  Challenge  of  the  Single  European  Market — 1992  and 
Beyond 

□  $3,995  if  ordered  by  August  15, 1989 

□  $4,450  if  ordered  after  August  15, 1989 


Yes! 

Please  enter  my 
order  as  described: 


TERMS  OF  PAYMENT 

Payment  in  full  is  due  within  30  days  of  invoice  date. 

□  Enclosed  is  my  check  in  the  amount  of  $  . 

□  Bill  my  company  on  purchase  order  number  in  the  amount  of 

$  - 


CONDITIONS  AGREEMENT 

The  information  provided  shall  be  used  only  by  the  employees  of  and  within  the  current  corporate 
structure  of  the  client  and  will  not  be  disclosed  to  any  other  organization  or  person  including 
parent,  subsidiary,  or  affiliated  organizations  without  written  consent  of  INPUT.  INPUT  exercises 
its  best  efforts  in  preparation  of  the  information  provided  under  this  Agreement  and  believes  the 
information  contained  therein  to  be  accurate.  However,  INPUT  shall  have  no  liability  for  any  loss 
or  expense  which  may  result  from  incompleteness  or  inaccuracy  of  the  information  provided. 
INPUT  reserves  the  right  to  change  or  modify  the  content  of  the  program  in  response  to  changing 
client  requirements. 
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The  Challenge  of  the  Single  European  Market — 
1992  and  Beyond 

The  attached  brochure  is  for  an  in-depth  report  aimed  at 
your  marketplace.  By  purchasing  this  report,  you  will  learn 
the  real  issues  behind  the  planned  changes  and  will  be  better 
placed  to  increase  your  market  share  in  Europe. 

To  order  the  report,  simply  fill  out  the  enclosed 
authorization  form  and  mail  or  fax  it  to  INPUT. 

I  look  forward  to  hearing  from  you. 


Yours  sincerely, 


Robert  Goodwin 

Vice  President,  Research 
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Yes! 

Please  enter  my  The  Challenge  of  the  Single  European  Market  and  1992 
order  as  described: 

□  £2500  Price  if  ordered  by  31  July  89 

□  £2950  Price  if  ordered  after  31  July  89 


Standard  delivery  includes  two  copies  of  all  reports  issued.  Clients  may  purchase  additional  copies 
at  £395  per  copy. 

□  Please  send  extra  reports. 

□  Cheque  enclosed  in  the  amount  of  £  . 

□  Please  invoice  my  company  on  purchase  order  number  in  the 

amount  of  £  . 

The  total  fee  is  due  and  payable  upon  authorisation.  UK  prices  exclude  VAT. 

CONFIDENTIALITY  AGREEMENT 

The  client  agrees  to  hold  as  confidential  all  information  provided  by  INPUT  through  this 
service.  The  information  provided  shall  be  used  only  by  the  employees  of  and  within  the  current 
corporate  structure  of  the  client  and  will  not  be  disclosed  to  any  other  organisation  or  person 
outside  of  parent,  subsidiary  of  affiliated  organisations  without  written  consent  of  INPUT. 

The  client  agrees  to  control  access  to  the  information  provided  to  prevent  unauthorised 
disclosure  in  violation  of  this  agreement. 

INPUT  exercises  its  best  efforts  in  preparation  of  the  information  provided  under  this 
Agreement  and  believes  the  information  contained  therein  to  be  accurate.  However,  INPUT  shall 
have  no  liability  for  any  loss  or  expense  which  may  result  from  incompleteness  or  inaccuracy  of  the 
information  provided.  INPUT  reserves  the  right  to  change  or  modify  the  content  of  the  program  in 
response  to  changing  client  requirements. 
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THE  SINGLE  EUROPEAN  MARKET 

The  wheels  have  been  set  in  motion  for  the  creation 
of  the  second  largest  consumer  market  in  the  world 
during  the  1990s — the  European  Single  Market. 
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VENDOR  ACTIONS 

What  have  computer  services  vendors  done  today  in 
preparation  for  the  European  Single  Market  of 
tomorrow? 

What  are  they  planning  to  do? 

What  will  be  the  specific  impact  on  the  computer 
software  and  services  industry? 

What  new  opportunities  will  be  opened  up  after  1992? 

INPUT'S  survey  searches  out  what  vendors  are 
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COALESCING  OF  NATIONAL  MARKETS 
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languages  and  have  different  cultures,  but  also 
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buying  computer  software  and  services. 

How  are  they  likely  to  come  together  as  a  Single 
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